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Jaqueline Dean
Graphic Designer | Brand & Marketing Designer
Charleston, SC
Portfolio: www.jaquelinecharlestonart.com
Email: jaquelinecharlestonart@gmail.com

Multidisciplinary Graphic Designer and Marketing Coordinator with
experience across branding, apparel, editorial layout, web design, and
digital marketing. Proven ability to create cohesive visual systems that
translate seamlessly across print, web, social media, and physical
products. Experienced working in fast-paced environments,
collaborating cross-functionally with marketing, editorial, and

leadership teams to bring concepts from ideation through production.

Core Skills

Branding & Visual Identity

Apparel & Product Design

Editorial & Publication Layout
Website Design & Visual Systems
Digital Marketing & Campaign Design
Social Media Design

Logo Design & lllustration

Print Production & Prepress

Adobe lllustrator, Photoshop, InDesign
Web & E-commerce Visual Design

Professional Experience
La Mer Luxe / Escapada Living
Graphic Designer | Digital Marketing Coordinator
Charleston, SC
« Redesigned the La Mer Luxe website, including homepage, collection pages, and promotional layouts
« Created the Escapada Living website from concept through launch
« Designed seasonal lookbooks, line sheets, catalogs, and promotional print materials
« Created digital assets for email marketing, social media, and web campaigns
« Maintained brand consistency across web, print, social, and wholesale touchpoints
« Supported seasonal launches, trade shows, and wholesale marketing initiatives

Headlines Over Sidelines
Graphic Designer | Marketing Coordinator
« Designed full magazine layouts including covers, feature spreads, and recurring editorial sections
« Developed a cohesive visual system for monthly publications
Created digital marketing assets, social media graphics, and promotional materials
Collaborated with editors, writers, and marketing leads to align visual storytelling with editorial voice
Balanced high-volume content with strong hierarchy and readability across print and digital formats

The Lift Box / Mission Ready Nutrition
Senior Graphic Designer | Apparel & Brand Design
« Designed monthly apparel graphics for a subscription-based fitness brand
o Concepted visual themes, slogans, and illustrations aligned with brand voice
« Created print-ready vector and organic-style illustrations optimized for screen printing
« Designed supporting marketing layouts for social media and digital campaigns
« Collaborated with marketing, leadership, and production teams on final designs
Integrated customer feedback and engagement insights into final apparel selections

Branding & Logo Design (Selected Work)
« Developed brand identities including logos, typography, and icon systems
o Created primary logos, sub-brand marks, and camjpaign logos
« Designed scalable vector assets optimized for print, digital, and apparel
« Delivered cohesive logo systems supporting multi-platform use

Education

Associate Degree — Graphic & Web Design
The Art Institute of Charleston

Bachelor of Arts — Psychology

South University



Website Design

la mer luxe & Escapada Living
Graphic Designer | Marketing coordinator

@la_mer_luxe
www.lamerluxe.com www.escapadaliving.com

Website Design & Visual Systems

| led the redesign of the La Mer Luxe website and
created the Escapada Living website, translating
both brands into cohesive, user-focused digital
experiences that support e-commerce, wholesale,
and storytelling.
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Website Design

BEST SELLERE

Responsibilities & Contributions:

e Redesigned the La Mer Luxe website, including homepage,
collection pages, and promotional landing pages

e Created the Escapada Living website from the ground up,
establishing layout structure, visual hierarchy, and brand flow

® Designed e-commerce and wholesale page layouts with
clarity and conversion in mind

® Developed brand-aligned Ul visuals, banners, and seasonal OPTIMA L
homepage updates SK f N H EA .’_TH

® QOrganized content to improve navigation, readability, and
overall user experience

® | worked closely within existing brand guidelines while evolving
each site to feel modern, polished, and intuitive, ensuring
visual consistency across web, emaiil, social, and print
touchpoints.
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NEW ARTICLE

CAN YOU USE A LIGHT
WEIGHT TO EXPERIENCE
MUSCLE GROWTH? |

Build More Muscle Using #
Light Weight /

[ Q8

Social Media
Headlines Over Sidelines
Graphic Designer

@la_mer_luxe
@headlinesoversidelines

| create social media content that balances brand
storytelling with performance, ensuring visuals feel
intentional rather than overly promotional.

3 Natural Ways to Boost

Energy from Dance Instructor

Poofy Moffitino
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Can You Use a
Light Weight to
Experience
Muscle
Growth?

Build Maore Muscle
Using a Light
Weight
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MEW ARTICLE
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Celebrity Troiner Danielle Groy's

5 Tips for Living Healthier

MEW ARTICLE

These all-natural, no-sugar-added jerky bars leave out

bad stuff while packing in the protein.
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NEW ARTICLE

HEADLINES

WHAT IS
MUSCLE
HYPERTROPHY?

COACH AND
ATHLETE DAVE
LIPSON BREAKS
DOWN THE
SCIENCE BEHIND
THIS COMMON
TERM.
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i iy lamer luxe & Escapada Living
Social Media Graphic Designer | Marketing coordinator

Work includes:

¢ Branded post templates and campaign graphics

¢ Product launches and seasonal collections

e Editorial-style posts and educational content

¢ Instagram grid planning and visual consistency
My focus is always on maintaining brand voice while adapting designs for
platform-specific behavior.
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Athleisure 2026 Collection
Resortwear . . . G
Redefined: ’
Sophisticated, .
Playful,
Unmistakably,
Spring.
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Digital Marketing & Campaign Design

I’'ve designed a wide range of digital marketing assets focused on clarity, conversion, and
brand alignment.
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Digital Marketing & Campaign Design

Email marketing graphics
Promotional banners and sale campaigns
Event and showroom announcements
Social media ads and carousel content
¢ Brand-aligned promotional templates
| approach digital design with both visual hierarchy and user behavior in mind, ensuring
designs are eye-catching while remaining easy to navigate and understand.
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LAYOUT & PUBLICATION

| designed apparel graphics and supporting layouts for a high-volume, subscription-based
fitness brand, creating monthly shirt designs that balanced storytelling, brand consistency, and
wearability.

Each design was developed to function both as a standalone product and as part of a broader
visual system across apparel, social media, and digital marketing.
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Logo Design

| design logos that balance concept, clarity, and longevity, creating marks
that translate seamlessly across print, digital, apparel, and social media.
My logo work ranges from primary brand identities to campaign and sub-
brand marks, with a strong focus on symbolism, typography, and versatility
across applications.

Responsibilities & Contributions:
e Developed original logo concepts from discovery through final delivery
e Created scalable vector marks optimized for print, digital, and apparel
use
e Explored typography, iconography, and symbolic storytelling
¢ Designed both standalone logos and cohesive logo systems
e Delivered final logo files and variations for multi-platform use
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Branding

| led and contributed to brand identity development across lifestyle, Responsibilities & Contributions:
apparel, fitness, hospitality, and retail brands, creating cohesive visual e Developed brand identities including logos, typography, color systems, and iconography
systems that translate across logos, apparel, print, digital, and web. e Created sub-brand and campaign marks to support product launches and promotions
e Designed brand assets for apparel, packaging, social media, print, and web
My branding work focuses on building recognizable, flexible identities e Ensured brand consistency across marketing materials and customer touchpoints
that support both storytelling and real-world application, from social e Collaborated with marketing, leadership, and production teams to evolve brand direction

media and marketing campaigns to physical products and packaging.
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Apparel Design

My apparel design process blends conceptual storytelling with practical execution. | begin with theme exploration and
sketching, refine designs digitally, and test variations for readability, contrast, and print accuracy. Community feedback and
performance insights help inform final decisions, ensuring designs resonate both visually and emotionally.

Responsibilities & Contributions:
Concepted and designed monthly apparel graphics from prompt to production
¢ Developed visual themes, slogans, and iconography aligned with brand voice
¢ Created vector and organic-style illustrations optimized for screen printing
¢ Designed apparel layouts with attention to scale, placement, and garment color
® Prepared print-ready files and collaborated with marketing and production teams
¢ |ncorporated customer feedback and engagement insights into final designs
Outcome:
Produced a consistent stream of apparel designs that strengthened brand loyalty, encouraged customer engagement, and
translated effectively from digital concepts to physical products.
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N JULY 2023 N\ AUGUST 2023

Design Prompt: Design Prompt: Bird flying over the
Typography designss with weights and ocean
tools

MAY 2023 MAY 2023

Design Prompt: Snake Design Prompt: Skeleton Design wl?)rbmpt:fl‘
wrapped around a weight Hands holding money Hourglass

HEART UF A ‘\
WARRILR \

DONT@IVE
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NOVEMBER 2023

Design Prompt: No prompt provided,
tried o tiger theme

Sept 2023 OCTOBER 2023 HALLOWEEN 2023

Design Prompt: Breast cancer Design Prompt: R.E.D esign Prompt: 4 Halloween shirt designs
awarness Remember Everyone Deployed reated




Jan 2024 Feb 2024

Design Prompt: Band Shirt | Design Prompt: First shirt in the box
featuring all of our top for the Nutrition store MRN
subscriber cities.

BETTER = FASTER=STRONGER

June 2024 July 2024

No prompt but created with intetion Patriotic armor concept created

to include a simpler design in order
to continue adding a variety

March 2028

Design Prompt: Brie
ontop of bricks

April 2024

Design Prompt: Skeletons on
the beach working out

AUGUST 2023

Design Prompt: No prompt
provided so | wanted to make
a dragon
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Today, while ng out al my gym. A friend came 1o me and gave me two workout shirts. The i )
motto on the back of the shirt spoke to me. “The day you plant the seed is not the day you eat Rockin the shirt today at work

the fruit* Don’t Quit!

Love Reply
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5, 3d - @

This shirt meant a little extra last menth. | have recently been diagnosed with POTS. (postural
orthostatic tachycardia syndrome ) things have been rough the past year but the last 3
months have been grueling and exhausting just doing normal daily tasks as | am also suffering
from Lupus and Fibromyalgia. Going from lifting with Caroline garvin, running intervals, and
Pilates with Lilly Sabri. To now where my legs buckle from exhaustion and feel weak and
rubbery just from standing or walking to fast. | felt like maybe | should stop ordering my
monthly subscription. But then | received THIS SHIRT! § &2 Hydration has become a daily
religion. It's absolutely critical. Luckily | had a Stash of hydration supplements to try in my
leftovers from my monthly subscription. They absolutely came in handy! And helped me to find
a favorite to order more of. Even through all the pain, fatigue, nausea, and headaches...every 2
days | muster the strength to do 10 mins of core and 10 mins of Pilates on the ground so my
heart rate and blood pressure can tolerate it a bit. Sometimes those small victories are actually
monumental. Something is always better than nothing. Never giveup .:s DON'T GIVEIN TO
THE WAR WITHIN! Thanks lift Box and Jules for your amazing customer service!

Life has been kicking my ass lately. Opened up my loft box to see this beaut and just had to
smile. Felt like a message from the universe. “Don't give in to the war within”

Tor Peery

July 5at 4:52 PM - @
Guess whose bicep is fully healed? This months
tank top says it all. Keep up the great design
work!
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